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How can we 
improve

at UTK?



Introduction



Overview

Programs & Services:
• Delight dates
• Weekly book readings and discussions
• Worship
• Discipleship
• Monthly community service events 

and outreach

Serves:
• College-aged women in Knoxville
• Local communities who are supported 

by outreach and community service 
events



Introduction



Donor Journey

Pain Points
• The members of the UTK chapter are 

asked to donate by word of mouth, within 
limited times, and through an unofficial 
system. This limits awareness of 
fundraisers and does not allow people to 
prepare to donate.

• Non-members of a chapter are not being 
targeted and cannot easily donate 
without a member. This means people 
that have more funds to donate are 
uncomfortable doing so or unable to.

• There is not a system to advertise 
fundraisers to members or non-members. 
It is not clear how donors can donate to a 
chapter when a fundraiser occurs which 
makes people hesitant to donate.

Opportunities
• Create a system of donation that is 

easy for donors to understand.
• Target audiences outside of the 

organization in addition to members.
• Advertise fundraisers more 

frequently and in more appealing 
ways.



Insights

1. It is difficult to donate to a specific delight 
chapter.

2. Some level of social media/internet 
knowledge is required to donate.

3. Our chapter is targeting people directly 
involved or relatives of those involved with the 
organization.

4. Our chapter focuses on fundraisers with 
incentives(percent nights, raffles, etc.)

5. The UTK chapter only raises money for what 
they need (they do not raise money in excess 
for future events)

6. Their fundraisers are very subtle and do not 
have much marketing

7. All fundraising for the chapter is extremely 
small scale

8. They do fundraising events that are not 
publicized and happens semi randomly 
(random raffles, etc.)



HMW

How might we design a campaign that 
targets UTK students in a way that urges 
them to donate and makes them feel 
comfortable doing so?



Campaign

Table UTK
Objective: Effectively table on Ped and 
advertise it on social media to increase 
awareness to incentivize donations via 
fundraising 
Target Audience: UTK students
Core Message: Support us and our 
community service projects by buying 
our products
Why it matters: As our chapter grows, 
we cannot do as much community 
service without more funds



Logomark



Brand Guide

#EC6098

#34669D#ED85B0

#FFF0F0



Social Media



Social Media



Tabling



Stickers



Pins



Goals



Thanks



Recap



Recap
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